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In 2019 we take a step back and reflect on our
national and international productions. We
dive into who we are, our history and our
values, taking the opportunity to reaffirm
these values as goals for a company of global
citizens devoted to having a positive impact
on the world and in communities within
which we operate.

We are dedicated to contributing to society in
the best possible way.

This is a practical guide to help all our people,
and stakeholders, regardless of age, position
or country to navigate difficult choices and
make the right decisions, in line with our
values






Values
Integrity

Our success is based on our relationship of trust
across cultural boundaries and stakeholders. To
keep and cultivate this trust we must always be
honest and straightforward

Responsibility

We are trusted to create and produce the high-
estuquality performance to a professional
Standard. We take responsibilityfor our per=
sonal and professional conduct. We care.about
our impact on the communities where we work
and seek to make a positive difference

Diversity and Respect

Our strength lies in the people with whom we
work. We celebrate the fact the everyone is
unique and we are all valued for our diversity
and the contribution we have to offer. We
create unique engaging and entertaining envi-
ronments where people come together to feel
intrigued entertained, connected and Inspired

Technical Excellence

We aim to deliver outstanding world class
work. We innovate and develop to meet our
clients and stakeholders evolving needs.

Stewardship and Legacy

We build long term relationships to be sustain-
able, encouraging, innovative, inclusive and
plan for success on shaping the future for
performance.
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We contribute to charities and'support NOLION
Profiterganisations

Weencourage environmental'Sustainabilitysand
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Our Expertise

e We have a cross border understanding of
sector specific environments, issues & trends
that are critical to delivering performances.

e We discuss, debate and connect on a regular
basis with protagonists, individuals, ﬁroups,
research institutions & lobbyists in the
Performing Arts.

e We have a year-round Budget that invests in
international scouting for performers and per-
formances to ensure we meet our goals..
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e We strive for international development
with aplpreCIatlon, consideration and re-
spectfulness of both cultural and language
differences. We thoroughly research
international markets

e We consider technological impact in in-
frastructure and connectivity. Regularly risk
assessing our position in the market and rel-
evance to our customers.

“To-remain relevant, we embrace change”
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/. ef tour ing SKOWS

World class shows Having reached millions of
performed internationally divgrse people with a variety
each year of diverse shows

"Feedback from.those attending our shos
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90% said cost 86% felt uplifted 86% rated our 52% rarely get
and access needs and happier after shows the chance to go
exclude them theirvisit as excellent out as a family

from the arts

Dri By th (@GVEs- 0 F00p.  Having raised over £100,000.00
riven by the CHARIT for Safe Child Thailand over the
good we can do Tonc et Past 5 years, Helping to get the

vulnerable off the streets.




A Powerhouse of Creative Ideas

Touring across Continents
working with diverse Artistes
from all over the globe
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